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ldeas are only as powerful as
they are understood.

Every organisation has knowledge worth sharing, products worth believing
in and stories worth telling.

Labso helps organisations transform complexity into communication that
is clear, engaging and purposeful. By combining strategic thinking, content
development and communication design, we create work that informs,
persuades and builds trust.

Whether launching a financial product, publishing research, strengthening
a brand or communicating institutional change, we work closely with our
clients to bring clarity to ideas and coherence across every touchpoint.



Who We Are

Founded in Singapore in 2014, Labso is a boutique creative practice that
helps organisations communicate with clarity through strategy, content
and design.

Following the transition from Snakes & Ladders in 2020, Labso continues
to build on nearly two decades of experience across branding, marketing
communications, editorial design and corporate communications.

Today, Labso works primarily with clients in financial services, insurance,
education, arts and culture, providing thoughtful creative support from
concept through delivery.

As a founder-led practice, every project is managed with direct senior
involvement, allowing close collaboration, agility and consistency
throughout the creative process.



Founder

Labso is led by Stella Lai, a creative director with over twenty years’
experience across design, branding and communication strategy. She works
closely with organisations to turn complex briefs and information into clear,
well-structured communications, guiding projects from initial thinking and
creative direction through to execution.

Before establishing Labso, Stella co-founded and led Snakes & Ladders, a
boutique creative agency working across branding, advertising, editorial,
event design and management, marketing and corporate communications
for clients in financial services, corporate, education, arts and culture. Earlier
in her career, she worked with advertising and design agencies including Leo
Burnett Hong Kong, where she developed a strong foundation in brand and
communication development.

Her multidisciplinary background spans journalism, graphic design, design
thinking and futures studies, shaped by studies at Goldsmiths, University of
London, Parsons School of Design in New York and The Chinese University of
Hong Kong.



Areas of Expertise

Financial & Insurance Communications
Editorial Design & Publications
Corporate Communications

Brand Systems

Marketing Campaigns

Research & Thought Leadership

Arts & Cultural Communications
Presentation & Information Design

Arts & cultural

The HEAD Foundation
Singapore Symphony Orchestra
Victoria Concert Hall

Ding Yi Music Company

New Opera Singapore

Galeria Nordés

NUS

Corporate communications

APB

Wildlife Reserves Singapore
Sentosa Leisure Group
Singtel

Gold Roast

Reed Exhibitions

Banking & finance

Great Eastern Singapore
Swiss Life

Zurich Insurance Singapore
AXA

Allianz

UBS

Bank of Singapore

Julius Baer

Standard Chartered Bank
Platinum Capital Management
Ericsenz Group
Inter-Pacific Group
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Selected Works

Selected works presented in the following pages span product marketing
communications, brand development, publications, digital content,
campaign collateral and audience engagement materials across the financial,
corporate and cultural sectors.

Projects include both ongoing communication support and larger-scale
branding and campaign initiatives developed through Labso and Stella Lai’s
previous agency practice, Snakes & Ladders.
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The HEAD Foundation

Publication design and editorial support

Creative direction, content
development and production
coordination for publications and
thought leadership materials focused
on education, healthcare and public
policy in Southeast Asia.
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‘Overall, the global gender gap today stands at 31.5%, up from 3145 in
2006,

world 134 years to reach full gender parit. The biggest gap for most
countries s o pltial empowerment— gl the gap s 775% 3
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A study by the US-based Pew Research Center in October 2024 found
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In
‘andin 1966, Indira Gandhi became Prime Minister of India. Family
connections played a significant role in their rise to power, but both
‘women proved to be strong leaders i their own right

Meanwhile, the United States, which has the world's
largest economy and takes pride in being a ‘land of
has

World E ic Forum
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Vet to put a woman in the White House as President.

I 2016, Hillry Clinton came close, winning a bigger
share of the popular vote than Donald Trump.

But the Electoral College system, which gives the
candidate with the most electoral college votes in
astate all the electoral votes for that state, saw.
“Trump become President.

In 2020, Kamala Harrs became the first vioman Vice
President of the Us. In 2024, she failed in her bid to
become President, and Trump returned to the White
House, There are a host of reasons why she failed;
among them would have been a certain degree of
sexismand racism. A majority of Americans are
simply ot yet ready to have a woman take charge of
the country

When UN members first had a femae leader
©Afica @Ameicas @A © Europe @Oceia

(WEF) reckons it will take
the world 134 years to
reach full gender parity.
The biggest gap for most
countries is in political
empowerment— globally,
the gap is 77.5%, and WEF
estimates it will take 169
years to close it.
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Empowering the
Marginalised

A Conversation with
the Founder of Genashtim,
Thomas Ng

ford

Organization, Thomas brings a wealth of eadership experience to his mission of
creating meaningfulsocialmpact.
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EMPLOYEES CAN TAKE AS
MUCH LEAVE AS THEY NEED,
AS LONG AS IT DOESN'T
AFFECT THEIR TEAM OR
CUSTOMERS. INTERESTINGLY,
SINCE WE LAUNCHED THIS
POLICY, THE NUMBER OF
LEAVE APPLICATIONS HAS
ACTUALLY DECREASED.

Genashtim is built on a remote work
model. Why did you adopt this approach,
especially back in 2008 when it was still
a novel concept?

One of our early hires worked in our small offce,
‘and her mother accompanied her dail. | asked her
mother one day, “After paying for transportation
and everything el f her salary is
left2” She said, “Almost nothing, but its better than
her staying home and doing nothing” That was a
lightbulb moment for me. I thought, why make her
come to an office when she could work from home
just as effectively? That's how our remote work
model was born.

How do you ensure thxl remote work
doesn't  compron the sense of
community among Your employees?

Buiding a sense of community in a remote
environment requires  intentional effort. At
‘Genashtim, we prioriise nclusion and support. Many
of our employees have no prior wiork experience, so.
we invest heaviy in their growth. Training is a big.
part of this—we mandate 80 hours of traiing per

%
Many of our employees face significant barriers
to commuting. Take someone in a wheelchar for
example. Public transport often isn't accessible,
‘and even taxis might refuse to take them. For biind
people, commuting requires an assistant, which
tiples their transportation coss.

Weve also implemented unique policies ke
uniimited annual leave. Employees can take as much
leave as they need, as long as it doesn't affect their
team or customers. Interestingly, since we launched
this policy, the number of leave applications has.
actually decreased. People take only what they need
because they know they have flexibilty
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An Actualisation of ASEAN Centrality
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Book 1 | From Frameworks to Familiar Spaces

Handbook series
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Singapore Symphony
Orchestra

Marketing communications, visual
development and art direction

Creative direction and design support

for concert season campaigns,
publications and audience
engagement materials across print
and promotional platforms.
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Hans Graf
Music Director

Rodolfo Barriez
Associate Conductor

SINGAPORE
SYMPHONY
ORCHESTRA | @

CONCERT SEASON

ARTIST HIGHLIGHTS
Maxim Vengeroy, Hélene Grimaud, Daniil Trfono,
Gerhard Oppitz, Chioe Chua, James Ehnes, Yiwen Lu,

Steven lsserlis and Ng Pei-Sian with conductors
Vasily Petrenko, Stephen Layton, Kahchun Wong and more.

PROGRAMME HIGHLIGHTS
Carmina Burana performed alongside the Melbourne
Symphony Orchestra and Chorus, with conductor Jaime Martin.
Plus: Beethoven's Choral Symphony, Mahler's Resurrection,
Violin Concertos by Beethoven, Brahms, Mendelssohn and
Sibelius, Rhapsody on a Theme of Paganini, A Midsummer
Nights Dream and Handel's Messiah.
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Ding Yi Music Company

Marketing communications, visual
development and art direction

Creative direction and design support
for concert season campaigns,
publications and au????

= The story of the J
Singapore River told through®
Chinese chamber music,
dance and theatre

E 75 BERE S R,
i 0 IR5 Bad =B

Law Wai Lun composer

BAHAL e

16.08

15:30/19:30
Drama Centre Theatre

Xl L R B

SUPPORTING PARTNERS

DING Y1

THE RIVER REMEMBERS

THE RIVER REMEMBERS

16.08

15:30 /19:30
Drama Centre Theatre
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Ding Yi Music Company

Marketing communications, visual
development and art direction

Creative direction and design support
for concert season campaigns,
publications and au????
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Great Eastern Singapore

Product marketing communications and
campaign support

Development and adaptation of
brochures, digital banners, social media
and WhatsApp content, EDMs, sales kits
and customer communication assets
across health, protection, investment
and retirement products.

% Wealth Accumulation

GREAT Flexi
Advantage

Income opportunities to enjoy your retirement years

Great
Eastern

An OCBC Company

Index Universal
Life Series

Build timeless value of your legacy with lifetime protection

Great
Eastern

An OCBC Company

Product brochure




@ Life Protection

GREAT Term 2

Customisable term protection, supporting your family’s needs

Great
Eastern

An OCBC Company

Prosperity
in the Year Ahead

Begin your Year of the Horse with our Index Universal Life plans,
built for resilient and long-term wealth.

From now till 30 June 2026, enjoy an additional 38% segment
participation rate on the S&P 500® Engle 6% VT TCA Index
and the UBS Multi Asset Engle 6% Index, elevating growth

while enhancing your protection value.

Visit www. 38 for more

'&Cs apply. Protected up to specified limits by SDIC.
This advertisement has not been reviewed by the Monetary Authority of Singapore.

Great
Eastern

An OCBC Company.

Cancer Guard

100% cash payout for any stage of cancer

An overview of the coverage for each type of Integrated Shield Plan

Plan type

Private Hospital

Coverage

Plan Up to Private Hospitals and Private Specialists

Restructured Hospital Ward A Plan Up to Ward A (single room) in Restructured Hospitals

Pro-ration

What it
means for

insurance

Restructured Hospital Ward B1 Plan  Up to Ward B1 (shared room) in Restructured Hospitals

What is pro-ration
+ Pro-ration applies when you receive treatment at a higher ward class or :
hospital type than what your Integrated Shield Plan specifies. H

« A pro-ration factor will be applied, as a percentage, to the eligible hospital
bill to determine the portion covered by your plan.
Why pro-ration matters :

« Fair cost sharing — Ensures customers who choose a higher ward class or :
hospital type pay their fair share, avoiding unintended cross subsidisation. :

« Sustained affordability — Helps keep premiums stable by fairly distributing
healthcare costs. :

Supporting your health coverage for life

a Know your coverage Choose wisely Seek guidance Review your needs
/®, Know your plan’s coverage Understand your potential Contact Great Eastern Consider the affordability of your
onward/hospital entittement  WBB#  out.of-pocket costs before to clarify your coverage Integrated Shield Plan premiums over
and match your medical opting for a higher ward before receiving your lifetime and do a regular review
treatment accordingly. class or hospital. treatment. on your coverage with your Great
Eastern Financial Representative.
Great Contact your Great Eastern Financial Representative to find out more.

Eastern

A member of the OCBC Group

Great
Eastern

An OCBC Company

Index Income (USD)

Grow your wealth through index-linked returns
with 100% capital guaranteed at maturity

Why Index Income (USD)

Participate in market opportunities through potential index-linked
returns' tied to the performance of S&P 500 Engle 6% VT TCA Index2 and
Citi Flexibeta 8% VT Index?, with the flexibility to switch indices yearly.

Enjoy 100% capital guarantee at maturity*, so your single premium stays
secured regardless of market conditions.

Choose to withdraw your Yearly Income Benefit! or let it accumulate for
potentially greater future value, depending on your financial goals.

Receive life protection at no additional cost, with 101% payout on your
single premium in the event of death, or 105% for accidental death —
with no medical assessment required.

visit for

Speak to your Great Eastern Financial Representative or

*The “Yearly ¢, also referred
P Please note
it topr Yearly Income
Benefit.
end of the pol
16th day of the month will mature he 15th day of the
same monthin the following year (io. segment maturity date).
TCA Index s hat
to
fut from
future performance.
+The Citi Flexibeta 8% VT index

d gold andlor 2) R i

using futures for all asset classes.

! the policy.
term.

The ° s arato used Yearly for each
t, butit wil not go. Rate of 60%.
US Dollar s not your youwill be expe

Notes and disclaimers
Authority of Singapore.
insurance. The terms, conditions and exclusions of ths insurance

plan are specified In the policy contract.

the surrender value, if any, that s payable to you may be zero or loss than th total promiums paid

verage for your furthor. For
the types of

or isit the Life. 1A)or

Tovalidats this mal U I > Wealth "
Plans > Index Income (USD).

Your privacy is i these updats

Information correct as at 4 May 2026,

‘The Great Eastern Life Assurance Company Limited (Reg. No. 190800011G)
1 . #0101
Copyright © 2026 Al rights reserved
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Swiss Life

e

Corporate communications and (g
SwissLife

product literature

Development of high-net-worth
insurance and wealth communication
materials, including product
brochures and client-facing collateral
tailored for the Singapore market.

e

SwissLife

We’re making it simple
for you to secure it.
The Variable Universal Life Solution

The decisions you make today Securing all that you’ve
shape what’s to come tomorrow. already accomplished.




23

Zurich Insurance Singapore

Insurance product communications and g T

ZURICH

marketing collateral

Zurich Wealth Series

Give your wealth the right t00ls 10 grow,

Development of product brochures,
campaign materials and customer-
facing communications tailored for the
Singapore market, with focus on clarity,
accessibility and brand consistency.

‘ The best exchange rates in town. &

&&, avip My new year
S
ZURICH'S NEXT.

Only with Zurich Dollar/.. resolution is to be
0 the best.”
top adviser _ :/

Take part in the Final Push Go the extra mile and you will be rewarded.

Challenge 2012 and bring
home some fabulous prizes!

Individual Qualifying

5GD5000 10 5GD9,999 560300
5GDI0,000 10 5GD14,999. 560500
5GDI5,000 10 SGD19.999 560900

5GD20,000 and abowe 561,200

tect,2

ca fod: Apg ed from st March to
30th Aprl 2013, ssued by 315t May 2013

I

7@ ZURICH

We have a plan for you this Lunar New Year...
It s to surprise you with up to SGD1,280 worth of shopping vouchers!

Qualifying Premiums

A Voucher Amount Be rewarded with Zurich DollarZ for every SGD1,000 APE
'SGD3,888 to SGD6,887 5GD380 issued during the campaign period.
'SGD6,888 to 5GDS,887 560880 i

5GD8,888 or more 5GD1.280

For more information, contact your financial professional or call us at 6534 8988.

15tSep 2012 to 315t Dec 2012.

@ ZURICH @ ZURICH = o @ ZURICH
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Ericsenz Group

Brand identity and corporate
communications

Development of brand identity,
corporate collateral, copywriting
and website communications for a
private equity firm, with a focus on
professionalism, brand consistency
and contemporary corporate
positioning.

Website development

Logo &visual guidelines

FRICSENZ

ERICSEN#

ERICSENZ

PARTNERS

Ericsenz Partners Inc.

REGISTERED OFFICE

P.0. Box 116, Road Town, Tortola, British Virgin Islands
tel +284 494 3399 fax +284 494 3041

REPRESENTATIVE OFFICE

2/f, 31 Morrison Hill Road, Hong Kong

tel +852 2637 1123 fax +852 2637 3489

www.ericsenz.com

Ashley Choo

Director

mobile

+65 81813991

email
ashleychoo@ericsenz.com

Name card & corporate collateral
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UBS

Corporate event communications and
experiential support

Creative development, branding

and production coordination for
sponsorship events, client hospitality
experiences, team-building activities,
family engagement events and
corporate dinners, including Formula
1-related activations and regional
client events.

A Global Partnership
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PrOj ect Tea m Labso operates as a lean founder-led practice.
Structure Core Lead

Stella Lai Founder & Design Director

Responsibilities:

e Client liaison

* Creative direction

* Content development
* Design oversight

* Project management
* Vendor coordination
* Quality control

Our Network

Depending on project requirements, Labso works with a trusted network of
external collaborators and vendors including:

* Designers

Copywriters

Developers

Motion/video specialists

Print production vendors

Technical and fabrication suppliers

This flexible structure allows projects to be scaled appropriately according to
scope and requirements while maintaining direct senior-level oversight.



CONTACT

Labso Private Limited
Stella Lai
Founder & Design Director

50 Lorong 17 Geylang #03-28
Singapore 388570

stella@labso.sg
+65 8222 8650



